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Technology Trends: 

What Funders Need to Know



New ways of achieving mission1)

Changes to operating environment2)

New challenges to address3)
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➢ 63% would use funds from 

online wallets to donate

➢ 58% interested in 

donating while playing

➢ 67% would join other gamers to 

raise funds for charity

Source: CAF Gaming for Charity survey (2017)







Cryptocurrencies NFTs & Unique Digital Objects











Key factors in 
recent AI 
growth: 

1) More powerful 
tools 

(Deep Learning, 
LLMs, GANs etc)

2) Data 
explosion

3) Greater 
processing 

power 

NB: 
Narrow/Domain 
Specific AI, not 
Artificial General 
Intelligence (AGI)

YES NO

4) Growing 
investment











What do all these 
people have in 
common…?











The Intelligent Virtual 
Assistant Market is 

forecast  to be worth $14 
Billion by 2030 (up from 

£3bn in 2022).

As of 2022, 39 percent 
of people in UK 16+ 

years old own a smart 
speaker.

Awareness

Info & 
Advice

Donations

Charity Applications



We are increasingly accustomed to 
algorithmic recommendations



Charity recommendations based on past 
preferences or peer group behaviour

“Hey! If you liked 
Cancer Research 

UK, you’ll love 
RNLI!”









When algorithms are trained using data 
sets that contain statistical biases for e.g. 
race, gender, they exhibit and strengthen 

those biases over time
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